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In the retail environment, the

design of your packaging is just as

important as the quality of the

product that it represents. Your

product’s packaging plays not only

a functional role - ensuring the

integrity and quality of your

product from the time it is

manufactured until the time it is

unboxed for its ultimate purpose -

but also a sales role. Your product’s

packaging tells the story of your

business - and the

product it contains.

WHY  I S  PACKAG ING

IMPORTANT ?

THE  ROLE  LABE L S

P LAY

Labels are a critical component to any product’s

packaging. The label is the ultimate storyteller -

communicating everything a shopper needs to know at

the point of purchase. The information your label

contains should tell a shopper about your brand and the

product - and ultimately convince your shopper that this

is the product they need.
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When it comes to designing your label, keep in mind these general best practices:

 1. Readability: Your label should be easy to read at a glance. 

2. Font: Choose a font reflective of the nature of the product while maintaining brand consistency.  

 

3. White Space: Research shows that shoppers actually like white space. White space creates a

sophisticated and minimalist appearance.  

4. Graphic Design: Don’t skimp here. If you don’t have someone in house with the skills, hire

someone. Illustration and color are a powerful way to speak to your customers visually. 

5. Stand out: Your label design should be unique, bold, and creative. The goal is to not only stand

out on a shelf - but to remain memorable long after your customer has walked away.  

6. Size: Be sure to consider your product’s shape and size to determine the usable space for a label.

This will have a huge impact on the overall design of your label. 

 

7. Details: Your label should include everything you need your customer to know about your

product - without cramming too much into a small space. Keep it short and sweet, and include

your brand, the product name, and what your product is or does. Don’t forget important details like

ingredients, expiration dates, and nutrition facts where necessary

LABE L I NG  BEST

PRACT I C ES
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Whether you have an in-house designer

or hire your labeling project out, you’ll

want to keep in mind these following

factors when designing your product’s

label.

DES I GN ING

A  PRODUCT

LABE L

COSTS

Before you can get started on designing

and producing labels for your product,

you must first determine your labeling

budget. Specific dimensions, stock, inks,

print run sizes, and label finishes, are

all factors determining your total cost. If

you’re hiring a designer or buying

art for your labels, these costs need to

be factored in.

MATER I A L S

When discussing your label options with

the labeling production business you’ve

decided to work with, you’ll need to be

able to identify what material(s) your

labels will need to adhere to - and how

permanently you need those labels to

stick. From plastic surfaces, to tires,

aluminum, and glass - the sky's the limit.

Identifying the types of surfaces to

which your label will need to stick to will

help your label production company on

advising you on adhesive, substrate, and

label finish choices.  

 

You may also have unique

considerations, such as the need for

pressure sensitive labels, wet labeling,

wraps, or permanent-adhesive and

removable-adhesive labels. (We talk

about label application in detail later

in this guide).

UNDERS TAND ING

YOUR  CUS TOMER

Grab shoppers’ attention with a catchy, likable,

and memorable design.  

Tell consumers what they need to know about

the product (what is it called, why the customer

would be interested in this product, and what

are the ingredients or regulations of this

product?)

Leave an impression (make sure it’s easy to

remember the product’s name and the brand)

Now that you accommodated the type of label

you need and the number of labels you need, it’s

time to think about creating labels that will appeal

to your audience. The purpose of any label is to earn

the attention of your customer, and ultimately drive

the purchaser to close the sale. As such, there are

three critical components to your label:

 

1.

2.

3.

 Effectively including these elements in your design

will require that you understand your customer. This

is a good time to survey your customers or test label

designs in order to gain insight into what works,

and what doesn’t.

UNDERS TAND ING

YOUR  SUPP L Y  CHA IN

AND  D I S TR I BU T ION

The last, and perhaps least exciting part of

designing your labels, is to consider your supply

chain and distribution process. It’s important to

consider how your product will be produced,

shipped, stored, and ultimately land in your

customer’s hands. If that process includes wet

or freezing environments, is particularly rough on

the packaging, or requires your product to be

shelved a particular way, you’ll want to consider that

in your design and label material choices. Certain

temperature storing conditions may affect the type

of adhesive needed, while transportation and

stocking methods may require a thicker label or

adhesive to ensure a long-lasting and quality result.   

These storing and transportation factors will

ultimately end up affecting what type of finish

and/or stock should be used for your label..
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REGULAT IONS

Nutrition labels require a long list of disclosures about the contents within the packaging.

Those requirements were recently updated, and if your business exceeds $10 million in

revenue, you were already required to be compliant with the U.S. Food and Drug

Administration’s new food label regulations as of January 1st, 2020. If your business records

revenue less than $10 million, or you are a single supply manufacturer (for items like honey or

sugar), your labels are required to be updated by January 2021.

 

Visit https://www.alpinepackaging.com/new-nutrition-label-regulations/ to make sure your

nutrition labels are compliant.

NUTR I T I ON  LABE L S

Particularly in the food and beverage and health industries, regulations will be an important part of your

label design. Be aware of the specific regulations based on your state and industry, and work with your

label production company to ensure compliance. Below, we’ll cover some of the basic requirements for

nutrition labels, safety and janitorial labels, and beer and wine labels.

SA FE T Y  &  J AN I TOR I A L

LABE L S

The “Globally Harmonized System” (GHS) was established by the United Nations to create a

unified system for identifying hazardous chemicals. Container sizes requiring GHS compliant

labeling include everything from 55-gallon sized drums all the way down to individual spray

bottles. This includes any cleaning supplies that are available for sale, or are used in an

industrial, school, or workplace environment. 

 

Other chemical formulations that may require GHS-compliant labels include (but are not

limited to) industrial primers, sealants, greases, lubricants, rust removers, oil cutters, solvent-

based cleaners, degreasers, disinfectants, and sanitizers.

 

Learn more about GHS compliance here: https://www.osha.gov/Publications/OSHA3636.pdf
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REGULAT IONS

( CONT . )

The Advertising, Labeling, and Formulation Division (ALFD)

of the Alcohol, Tobacco Tax and Trade Bureau (TTB) is

responsible for how beer producers label and market their

beer. The TTB’s regulations are very specific, and any beer

producer planning to bottle or can their beer for

consumption must obtain a Certificate of Label Approval

(COLA) in order for any beer label to be compliant. 

 

Find more about the TTBs requirements and COLA

approval process here: https://www.ttb.gov/beer/labeling

Submit your label for COLA here:

https://www.ttb.gov/labeling/colas

BEER  LABE L I NG  

REQU I REMENTS

The Advertising, Labeling, and Formulation Division (ALFD) of

the Alcohol, Tobacco Tax and Trade Bureau (TTB) is also

responsible for how wine producers label and market their

wine. There are three official categories of wine - table wine,

dessert wine, and sparkling wine - and over 300 recognized

varietals of wine. As with beer, you’ll want to refer to the TTB

website for specific wine label regulations and requirements,

and you will be required to submit your wine label to obtain a

Certificate of Label Approval (COLA). 

 

Submit your label for COLA here:

https://www.ttb.gov/labeling/colas

WINE  LABE L I NG  

REQU I REMENTS
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When choosing a label supplier, it’s

important to consider a number of

factors. First, you’ll need to know how

many labels you’ll need to have

manufactured at a time - and how

quickly you will need them delivered.

You’ll need to discuss design services,

small vs. large print runs, label sizes,

shapes, materials and customization

options, and finally adhesive options

and the application process.

F I ND ING  A  LABE L

SUPP L I ER

Will you provide art for your final label design, or

will you need help in the design process? Some

custom label suppliers (such as Alpine Packaging)

provide design services so you don’t have to hire a

graphic designer for one labeling project. Using a

service like this streamlines the process of

obtaining the right size artwork in the correct

format. Our label engineers are well-educated in

label design across a wide range of industries, and

will help you to employ best practices when

designing your labels.

GU IDANCE  &  DES I GN

SMAL L  RUNS  VS

LARGE  RUNS

You should expect that most label manufacturers will

have print run minimums. If you’re looking for a

manufacturer to process a small batch, you need to ask

about those options up front. Find a manufacturer who

can work with you to produce smaller orders in an

effort to reduce wasted labels and money.  Typically,

shorter runs can be completed using a digital press,

thanks to its shorter set-up time. Larger runs are

typically printed on flexographic presses, thanks to

their high efficiency. Though flexographic presses 

 require a longer set-up time, they are capable of

printing a very large quantity of labels extremely

quickly.

LABE L  SHAPES ,  S I Z E S

AND  L IM I TA T I ONS

Not all manufacturers offer truly custom labels. If

your product is particularly large, features a unique

shape, or requires special features (like hinge

labels), be sure to ask about those capabilities. 

 Understanding your customization options will

help you be prepared when discussing your labels

with your chosen supplier.  

All rectangular labels will either be a butt-cut or a

die-cut, while other shapes (like ovals, circles, and

unorthodox shapes) will always be die-cut. Once

you have determined your shape, you can decide

on the type of stock that will best suit your needs,

Next, you'll determine which color you would like

the stock to be (standard options are white, gold,

clear, and silver).  Finally, you will decide how many

ink colors will be needed to complete your printed

label design, and choose the type of finish that will

best protect and emphasize your label design.  

Each label manufacturer will have their own

length and width limitations, so be sure to inquire

about sizing capabilities. Another common

limitation is that most printers are capable of

printing a maximum of 6 different ink colors on a

single label.
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F I ND ING

A  LABE L

SUPP L I ER

( CONT . )

From adhesive type to application environment,

there are a number of factors to consider when

choosing your label adhesive. Will your labels need

to withstand extreme temperatures? Wet

environments? Adhere to difficult surfaces (like tire

treads)? Will they need to be permanent

or easy to remove? Would they be applied by hand

or by a machine?  What type of environment will

they be applied in?  What type of environment

would they be stored in and exposed to?  Here,

we’ll break down what you need to know when it

comes to choosing an adhesive and final

application of your labels.

APP L I CA T ION

OPT IONS

LABE L S  VS .  WRAPS

While labels are our focus in this particular article,

it’s important to note that in some cases, sleeves

and wraps are a suitable (and sometimes

preferable) alternative to labels.  Wraps are usually

preferred when the bottles feature a unique shape,

as wraps will easily conform to curvy-shaped

bottles and cans.

WET  VS  DRY  LABE L

APP L I CA T ION

Some products may require that labels be applied

onto a wet surface. Beer cans and bottles for

example, are filled with beer that is typically 33 to

34 degrees Fahrenheit. Condensation immediately

begins to form, and beer often spills over the top.

These containers are then sealed, rinsed with

water, and as soon as 10 seconds later, the label

may be applied. This type of application typically

requires the label to be a film material (as opposed

to a paper stock that can be used in dry label

applications), features a special chill-adhesive, and

may use a top lamination or varnish to further

protect inks and maintain the label’s design. Wet

label application will always have a more

permanent adhesive, ensuring the label can

endure harsh temperatures and wet

environments. Whether your product is a liquid, or

is subjected to hot or cold temperatures (or all of

the above), wet label application enhances

durability and label longevity. 

 

Learn more about wet label application here:

https://www.alpinepackaging.com/wet-labeling-

application/

WWW.ALPINEPACKAGING.COM
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F I ND ING

A  LABE L

SUPP L I ER

( CONT . )

Did you know that there are different adhesives

depending on the material and surface the label

needs to adhere to, and how permanent the label

needs to be? You’ll need to decide whether your

label needs to be removable, permanent,

repositonal, or all-temperature. Application

temperature and service temperature will also play

a major role in determining your adhesive and

application options.  

 

Check out our useful application chart designed to

help you understand these options:

https://www.alpinepackaging.com/labels-adhesive-

types-and-applications-chart/

LABE L  ADHES I V E S

APP L Y I NG  YOUR  LABE L

Label application typically occurs in house, or

wherever your products are packaged. In some

cases, this may mean your staff is handling the

labeling process, or it may mean an outsourced

company with the appropriate equipment applies

your labels. There are plenty of options when it

comes to your labels being applied to your

products, and how this task is handled varies

widely across industries. As an example - some

breweries apply their own labels, while some hire a

bottling company that comes to the canning or

bottling line with the appropriate equipment and

places the labels onto the bottles and cans.

WWW.ALPINEPACKAGING.COM
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With almost 50 years of experience in the label industry,

there isn’t much that we haven’t tried to stick a label to, and we are willing

to test and find the right label for your specific project. Our label

engineers and friendly customer service team know the right questions to ask to

ensure you get the label you desire. Whether it’s the adhesive, stock, or

finishing, we work with a wide variety of materials to make sure your label

doesn’t only look good, but performs correctly.

 

 

 

Here at Alpine, we house over 1,500 different die sizes,

giving you a variety of options when designing the dimensions of your label. We

also work with reliable die makers with quick turnaround times, so that if you

need something unique that we don’t currently have, we can get it for you at a

reasonable price point.

 

Alpine is also home to over 15 label presses, both digital

and flexographic. This means that regardless of your label size, ink colors, or

run-length, we have the flexibility to run your labels efficiently. All of this

results in lower costs and quicker turnaround times for you. 

 

Our state-of the art platemaking system and dedicated and

knowledgeable graphics team are ready to transform your concept into an

effective, attention-grabbing label.

 

 

Tell us about your label needs, and we’ll help you find the

right solution

 

https://www.alpinepackaging.com/contact-us-labels/

HOW  ALP INE  CAN

HELP  YOUR

BUS INESS
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